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Abstract: Keywords:

With the rapid development of modern Internet technology, the advent of AIGC technology
Artificial Intelligence Generated Content (AIGC) has revolutionized people’s Visual marketing design
understanding of science and technology. AIGC technology has been widely Course teaching
applied across various fields, including education, where it enhances the quality Effective application
of teaching and learning while accelerating the high-quality development of

modern education. This paper focuses on the efficient visual marketing design

course as the research object, exploring the significant value of AIGC technology

in its teaching process. It analyzes the current application of AIGC technology in

teaching this course and proposes effective strategies to maximize its potential.

By integrating AIGC into the teaching of visual marketing design in colleges

and universities, this study aims to highlight the transformative role of AIGC

technology in education. Furthermore, it offers a fresh perspective on the high-

quality application of AIGC technology in educational and teaching practices.

Online publication: December 16, 2024

1. Introduction and application of AIGC technology in teaching practice

In the digital information age, with the rapid advancement provides innovative classroom teaching tools and ways of
of Internet technology, Artificial Intelligence Generated thinking for the teaching of this subject and also improves
Content (AIGC) is gradually permeating various fields the overall learning efficiency for students from the
of social production '"!. In addition to the practical perspective of combining practice and theory.

application of enterprise production and management, Compared with the integration of AIGC technology,
AIGC technology has also been widely used in the field the traditional teaching mode has been difficult to adapt to
of education and teaching. More and more universities the development of modern society '*. The comprehensive
are incorporating AIGC technology into their curriculum. integration of artificial intelligence technology into the
For the Visual Marketing Design course, the integration Visual Marketing Design course, step by step, not only
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enhances students’ theoretical understanding but also
provides more opportunities for practical application,
increases their interest in learning, and helps them
master the subject more effectively. It can also innovate
according to its actual situation, thus improving the
overall teaching level and high-quality employment rate
of students .

2. The important value of integrating
AIGC technology into the teaching of
Visual Marketing Design course

2.1. Improve classroom teaching efficiency

In the Visual Marketing Design course, under the
traditional teaching method, students need to spend a lot
of time on material collection and preliminary creation.
For example, when making a poster, students have to
look for appropriate image elements in numerous photo
libraries, and then hand draw or use software to draw
basic graphics Y. The AIGC technology can quickly
generate a variety of styles of images, copywriting, and
other content according to the keywords entered by
students. For example, if you input “fashion summer
promotion poster,” the AIGC system can provide poster
sketches including different color matching, model pose,
promotional information typesetting, and other design
schemes in a short time, greatly saving students’ time to
find inspiration and build the basic framework .

In the teaching process, teachers often need to spend
more time elaborating and demonstrating the feedback
and modification of students’ works. AIGC technology
can quickly suggest specific changes by analyzing
the gaps between the student’s work and the target
requirements. For example, for a brand logo design in
a visual marketing design, AIGC can analyze the color
contrast, graphic simplicity, fit with the brand concept and
other aspects, and provide quantitative data and visual
comparison results to help teachers guide students to
modify more efficiently.

2.2. Inspires students’ creative design

AIGC technology has powerful algorithms and massive
data support that can generate a variety of unique design
ideas. In Visual Marketing Design, it showcases visual
design creativity in various styles and cultural contexts,
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providing students with diverse perspectives . For
example, when students are designing visual marketing
with traditional holiday themes, AIGC can provide
creative combinations of traditional holiday visual
elements from different countries and regions, such as
integrating the red elements of the Chinese Spring Festival
with the decorative styles of Western Christmas, inspiring
students to break through the limitations of traditional
thinking and open up to new creative directions.

Students are often limited to familiar design styles
in the learning process. AIGC technology allows students
to easily access works from a variety of art genres and
design styles and incorporate them into their designs.
For example, AIGC can generate examples of visual
marketing works that combine surrealist painting styles
with modern minimalist design styles, encouraging
students to try mixing and matching visual elements of
different styles to create marketing design works with

unique visual impact.

2.3. Suitable for industry needs

The visual marketing design industry is developing
rapidly, and the application of AIGC technology in the
industry has become a trend. The integration of AIGC
technology into the teaching of the course allows students
to keep abreast of the latest developments in the industry
"l For example, at present, many enterprises use AIGC
technology to generate product display pictures and
virtual fitting effects in e-commerce visual marketing.
By learning the application of AIGC technology in the
course, students can better adapt to the requirements of
the future job market for visual marketing design talents
(8]

In actual visual marketing design projects,
enterprises have high requirements for efficiency and
creativity . By introducing AIGC technology into the
course teaching, students can apply this technology to
solve practical problems in simulated project practice. For
example, when designing a visual image for a new brand,
students can use AIGC technology to quickly generate
preliminary plans for multiple brand logos and visual
identity systems, which are then screened and optimized
according to brand positioning and target audience,
thereby improving students’ operational ability and
problem-solving ability in actual projects """\
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3. Current situation of integrating
AIGC technology with Visual Marketing
Design classroom teaching

3.1. Difficulties for teachers to adapt to AIGC
technology

Many teachers of Visual Marketing Design courses have
long been accustomed to traditional teaching methods and
design tools " They may lack in-depth knowledge and
mastery of AIGC technology. For example, some teachers
may not be familiar with the image generation algorithm
and the principle of text-to-image conversion in AIGC
technology, so they cannot effectively guide students on
how to use AIGC technology to create visual marketing
design in the teaching process.

Traditional visual marketing design teaching focuses
on students’ hand-drawing ability and proficiency in
traditional design software. Teachers may find it difficult
to accept the changes brought by AIGC technology in their
teaching concepts, believing that over-reliance on AIGC
technology will weaken students’ basic skills. The lag of
this concept makes teachers not actively integrate AIGC
technology in teaching, which affects the promotion of

AIGC technology in curriculum teaching "'*.

3.2. Poor integration of curriculum system and
AIGC technology

In the existing course system of Visual Marketing Design,
the course setting of AIGC technology often lacks
systematics ', For example, AIGC technology may
simply be mentioned in one chapter without being taught
throughout the course. This makes it impossible for
students to fully and deeply learn the application of AIGC
technology in Visual Marketing Design and to form a
complete knowledge system. On the other hand, Visual
Marketing Design courses lack effective synergy with
other related courses, such as Computer Programming,
Data Analysis, and many more. The application of AIGC
technology often involves multidisciplinary knowledge
U4 For example, an in-depth understanding of image
recognition algorithms in AIGC technology may require
certain computer programming knowledge, but in
the current curriculum system, these courses are not
closely linked, which affects students’ comprehensive
understanding of AIGC technology and the improvement
of application ability.
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3.3. Students’ excessive reliance on AIGC
technology

When using AIGC technology, some students tend to
overly rely on the generated results, which can hinder the
development of their creativity and critical thinking skills.
For example, in the Visual Marketing Design course,
the design work generated by AIGC is directly used
without in-depth analysis and personalized modification.
As a result, students’ creative abilities cannot be
effectively exercised, and they cannot truly grasp the core
connotation of Visual Marketing Design "

The weak skills of students are also a significant
problem. Since AIGC technology can quickly generate
some basic design content, some students may neglect
the learning of traditional basic design skills, such as
hand-drawing skills, color theory, and the like. However,
these foundational skills are very important for Visual
Marketing Design, and they are the foundation for
students to engage in creative expression and design
optimization. Over-reliance on AIGC technology may
prevent students from performing high-quality design
tasks that require solid basic skills.

4. Effective measures to integrate AIGC
technology in Visual Marketing Design
classroom teaching

4.1. Strengthen AIGC technology application
training for teachers

4.1.1. Technical training

Based on the extensive and mature application of
AIGC technology in classroom teaching, schools, and
educational institutions should provide systematic AIGC
technology training for teachers of Visual Marketing
Design courses '®. The training content can include
the basic principles of AIGC technology, the use of
commonly used AIGC tools such as Midjourney and
Stable Diffusion, and the application cases of AIGC
technology in Visual Marketing Design. For example,
experts in the field of AIGC technology can be invited
to give lectures and practical operation guidance, so that
teachers can personally experience the powerful functions
and application scenarios of AIGC technology, to improve
teachers’ proficiency in AIGC technology.
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4.1.2. Updating teaching concepts

Organize teachers to participate in education and teaching
seminars, and guide them to focus on the impact and
reform of AIGC technology on Visual Marketing Design
teaching '”. Encourage teachers to actively explore new
teaching methods and evaluation systems, and integrate
AIGC technology reasonably into the teaching process.
For example, themed seminars on “AIGC Technology
and Visual Marketing Design Teaching Innovation”
can be held to allow teachers to share their insights and
experiences to promote the renewal of teaching concepts.

4.2. Reconstructing the curriculum system

4.2.1. Set AIGC technical courses in the system

In the course system of Visual Marketing Design, the
AIGC technical course should be set up as an important
part. From basic theory to practical application, students
are gradually guided to learn AIGC technology. For
example, courses such as “Foundation of AIGC
Technology,” “Creative Application of AIGC Technology
in Visual Marketing Design” and “Collaboration between
AIGC Technology and Other Design Tools” can be set up
to enable students to fully grasp the application methods
and skills of AIGC technology in Visual Marketing

[18]

Design

4.2.2. Strengthen curriculum coordination

Strengthen the collaboration between Visual Marketing
Design courses and other related courses. For example, a
joint teaching project on the Algorithmic Implementation
of AIGC Technology in collaboration with the Computer
Programming course. In conjunction with the Data
Analysis course, students learn to use data to optimize
Visual Marketing Design solutions generated by AIGC
technology """, Through this course collaboration,
students can broaden their knowledge and improve their
ability to solve Visual Marketing Design problems by
using multidisciplinary knowledge comprehensively.

4.3. Guide students to use AIGC technology
correctly

4.3.1. Creative cultivation and guidance

In the teaching process, teachers should pay attention to
guiding students to correctly use the content generated
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by AIGC technology “”. Students are encouraged to
use AIGC technology as a tool for creative inspiration,
rather than as a substitute for creativity. For example,
teachers can set creative extension homework, requiring
students to make in-depth creative modifications and
improvements based on the design generated by AIGC
technology, adding their cultural understanding, emotional
expression, and other elements to make the design work
more personalized and in-depth.

4.3.2. Emphasize the importance of basic skills
Teachers should constantly emphasize the importance
of traditional basic design skills in Visual Marketing
Design. For example, the proportion of basic course
content such as hand-drawing exercises and color-
matching experiments should be reasonably arranged in
the course teaching, so that students can understand that
these basic skills are the necessary foundation of their
Visual Marketing Design . At the same time, students
are guided to integrate basic skills with AIGC technology
and use these skills to optimize and enhance the generated
content, thereby improving their comprehensive design
abilities.

5. Conclusion

The progress of modern Internet technology has promoted
the development of human society. Especially the AIGC
represented by ChatGPT has attracted much attention
since its advent “?. It can be said that the application of
AIGC technology in the teaching of Visual Marketing
Design is of great value, but there are still some problems.
Effective measures such as strengthening teacher
training, reconstructing curriculum systems, and guiding
students to correctly use AIGC technology can improve
the application effect of AIGC technology in Visual
Marketing Design course teaching, cultivate talents who
are more in line with industry needs, and have innovative
abilities.
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